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Viva International Group Launches GANT Rugger Eyewear Collection  

SOMERVILLE, N.J. (July 26, 2010) – Viva International Group announced today the global launch of the GANT Rugger Eyewear Collection for men, targeting an age group of 20-40. Debuting this August, the new collection consists of 12 optical styles featuring an eclectic mix of modern and vintage styling, combined with classic and innovative detailing. 

Originally launched in the 70’s, the Rugger apparel collection emerged by transforming the classic Rugby shirt into an everyday wardrobe essential. The new Rugger line is now regarded as one of the great revivals of the American heritage look. The essence of the brand has been infused into the overall design of the eyewear collection, retaining the look of lived-in favorites with fashionable yet relaxed styles. 

The GANT Rugger optical collection consists of a variety of designs that reflect the heritage and authenticity of the GANT brand. Inspired by American sportswear classics, each style features the iconic “G” logo stamp, which has defined the Rugger brand from the beginning. Styles range from variations of small, vintage-styled metals, such as GR Bourem and GR Adelphi, to fashion-forward color combinations and color blocking, such as GR Gates featuring a crystal amber front with contrasting tortoise temples. Round retro plastics, including GR Cypress, GR Adams and GR Utica, together with scrolling-patterned bridge and temple details, such as GR Remy and GR Rumsey, highlight the optical collection’s key attributes. A bright color palette creates the perfect platform for the collection’s vintage appeal.

“We’re proud to share in GANT Rugger’s resurgence into the market with an eyewear collection that remains true to the brand’s core values,” said Elizabeth Tontodonati, General Manager of the GANT brand at Viva. “With such an exclusive brand identity, we’re confident that the men’s market is ready for the Rugger look, especially with the success of the Rugger apparel line now available at the newly-opened GANT Rugger store in NYC.”
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Marketing materials for the new sub-collection includes a double-sided merchandising kit and a variety of countercards featuring the current images from the Rugger campaign. Eye sizes range from 41mm to 54mm with a price to the dispenser ranging from $50.95 to  $54.95. For more information, please visit www.vivagroup.com.

About Viva International Group
Viva International Group, a Highmark company, is part of the HVHC Inc. group of companies which also includes Davis Vision and Eye Care Centers of America. Established in 1978 as an entrepreneurial company, Viva has steadily grown to become a worldwide leader in ophthalmic frames and sunglass distribution and manufacturing. Viva’s current brand portfolio consists of GUESS, GUESS by Marciano, SKECHERS, GANT®, CANDIE’S®, RAMPAGE®, BONGO®, Catherine Deneuve, ESCADA, Ermenegildo Zegna, Harley-Davidson®, Magic Clip®, Savvy and Viva, with the addition of William Rast, William Rast Racing and Mark Nason, launching in 2011. Viva was one of the first American eyewear companies to expand internationally and currently has six direct sales offices in the United Kingdom, France, Brazil, Canada, Japan and Hong Kong. Joint ventures and direct sales forces are also maintained in Australia, Austria, Germany, Mexico, the Netherlands, Portugal, Spain and Switzerland. In total the company has global distribution in more than 90 countries. For more information, visit Viva International Group online at www.vivagroup.com, or call (800) 345-VIVA.
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