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BCBGMAXAZRIA and ClearVision Optical to Raise Funds for Susan G. Komen for the Cure® with “Dream”

View the Limited Edition Sunglass at Booth #10063
New York, NY – October 2010 – BCBGMAXAZRIA and its licensee, ClearVision Optical,  have partnered to create cause-related limited edition sunglasses named Dream to raise funds for Susan G. Komen for the Cure®. This stunning design will have a suggested retail price of $99.99 with 25% of the sales (approximately $25) from each pair of sunglasses sold from September 2010 through August 2011 being donated to Susan G. Komen for the Cure, with a guaranteed minimum donation of $100,000.

These sunglasses mark the fourth consecutive year that fashion powerhouse BCBGMAXAZRIA has partnered with its eyewear and sunglasses distributor, ClearVision Optical, to create limited edition sunglasses for the specific purpose of raising money for Susan G. Komen for the Cure. Through the years, this compassionate team has raised over $150,000 for the breast cancer organization. Due to prior fundraising successes, the partnership felt compelled to keep the effort alive with their new Dream design. 

The BCBGMAXAZRIA Dream sunglasses are dramatic and oversized with a sophisticated shape. One of the design’s most captivating features is the metal BCBGMAXAZRIA icon brilliantly displayed at the temples. Inside the sunglasses is a beautiful silk-screened pattern of pink ribbons and inspirational words, elegantly symbolizing support for breast cancer research and awareness. 

Complimentary with each BCBGMAXAZRIA Dream sunglasses purchase is a pink PVC soft squeeze case with ivory interior and embossed BCBGMAXAZRIA logo. Available in two color choices of wine or black, Dream’s high-quality design has SOLA CR 39 UV 400 lenses providing 100% UV protection.

BCBGMAXAZRIAGROUP Founder, Designer, Chairman and Chief Executive Officer Max Azria explained his passion about the Dream sunglasses project: “I’m thrilled to be partnering again with Susan G. Komen for the Cure and ClearVision Optical. Over the past several years, we’ve made great strides in breast cancer awareness and look forward to continuing our support for this important cause.”

“It is an honor to be part of a cause that touches so many. We look forward to continuing to make strides and help make a positive difference and, one day, even find the cure,” commented David Friedfeld, ClearVision Optical’s president. 

For independent optical retailers interested in ordering these limited edition sunglasses, please contact the ClearVision Customer Care Department at 1-800-645-3733.
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Background Information about the Dream Campaign Team
Nancy G. Brinker promised her dying sister, Susan G. Komen, she would do everything in her power to end breast cancer forever. In 1982, that promise became Susan G. Komen for the Cure and launched the global breast cancer movement. Today, Komen for the Cure is the world’s largest grassroots network of breast cancer survivors and activists fighting to save lives, empower people, ensure quality care for all and energize science to find the cures. Thanks to events like the Komen Race for the Cure®, the organization has invested nearly $1.5 billion to fulfill the promise, becoming the largest source of nonprofit funds dedicated to the fight against breast cancer in the world. For more information about Susan G. Komen for the Cure, breast health or breast cancer, visit komen.org or call 1-877 GO KOMEN.

BCBGMAXAZRIAGROUP, Inc. designs, develops, produces and markets complete collections of women’s ready-to-wear and accessories, and select categories for men, each known for being at the forefront of creativity, quality and style. The Group is one of the worldwide leaders in ready-to-wear, encompassing a portfolio of over 20 brands, including BCBGMAXAZRIA, Max Azria and Hervé Léger by Max Azria, among others, and a retail and wholesale network that includes more than 13,500 points of sale throughout the world. For more information, please visit bcbg.com.
ClearVision Optical is a leader in the eyewear industry with an extensive portfolio of distinctive brand names. A privately held company, ClearVision currently designs and markets optical quality frames and sunglasses for BCBGMAXAZRIA, Cole Haan, Ellen Tracy, IZOD, Ocean Pacific, Jessica McClintock and Fisher-Price®, as well as Junction City and several other well known house brands. ClearVision’s collections are distributed throughout the United States and throughout 20 countries internationally. To learn more about ClearVision Optical, visit cvoptical.com.
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